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UW - Whitewater College of Business & Economics 

Annual Report: 2008-2009 
 
Mission 
 
Our mission as a College of Business and Economics is to provide quality undergraduate and 
graduate education to career-oriented students who will be competitive in a technologically 
evolving, global business environment. 
 
Adherence to this mission is evident in our planning, our objectives, and our everyday actions. 
This year, of special note relevant to the quality and currency of our education is faculty and 
student interest in applying sustainable business practices in strategic planning, core curricula, 
invited speakers, student extracurricular activities, grant-writing, faculty research, and book 
groups.  The College is also initiating a stand-alone International Business major, evidence of 
our global commitment.  Our many different Centers serve as resources for the regional business 
community and give our students a competitive edge through internship opportunities.  Our 
online MBA continues to receive accolades from the media as a technologically advanced, high 
quality offering.  Finally, our reaffirmation of AACSB accreditation has been a source of pride 
and the result of the efforts of our community of faculty, staff, alumni, business partners, and 
students.   
 

Objectives and Accomplishments for 2008-2009 
 
Objective 1:  Programs and Learning 
 
1.  Create an ad hoc college committee to develop a proposal for integration of 
sustainable/green business activities and curriculum.   
 a. Submit recommendations to the curriculum committee. 

b. Contact and meet with faculty/staff interested in “green” issues outside the  
college to examine possible cross-college collaborations. 

 
Under the leadership of the College Undergraduate Curriculum Committee Chair, Stuart Glosser, 
the committee changed the business core course integrating topic from Harley-Davidson to the 
topic of controlling for carbon emissions.  Faculty are charged with including a prepared 
paragraph on greenhouse gas emissions in their core course syllabi.  Different disciplines within 
the core will address the topic from their viewpoints.   
 
The draft of a paragraph to be included in syllabi is: 
There is growing concern about how greenhouse gas emissions have brought on climate change 
and global warming. Many businesses are already taking steps to limit greenhouse gas 
emissions. Moreover, since Barak Obama has become president, the U.S. policy towards 
greenhouse gas emissions has changed. Following an already-implemented European model, the 
administration is currently advocating legislation to limit carbon dioxide emissions using a cap-
and-trade system. This new approach necessarily affects many facets of a business organization. 
Discussion of carbon emissions as an interdisciplinary addition to the core curriculum will 
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prepare students in the College of Business and Economics to be proactive participants in this 
new scheme and to impart knowledge of this new business reality to their future employers.   
 
During the fall 2009 college kick-off meeting, faculty will be generating ideas for the application 
of this topic within their departments’ core curricula. 
 
The commitment of the College of Business & Economics is evident through a number of other 
“green” activities.  Sharon Roy, Marketing Department, wrote a university-sponsored Strategic 
Initiatives Grant for a sustainability garden dubbed the Enviro-Bus Garden.  The university 
funded the grant with over $30,000.  Individual students and groups from across campus are 
involved in the plans for the garden.  College faculty participated in two sustainability brown-
bag book clubs, one each semester of the academic year.  Through Wi-CITS, John Chenoweth 
and Paul Ambrose from the ITBE Department developed a sustainability web site for the college.   
 
College representatives of the ad hoc committee on sustainability met for a strategic planning 
activity on February 27th.  Attending this meeting were members of the faculty and staff from 
outside the college.  Some of the individuals at the meeting were Eric Compass from Geography, 
Wes Enterline from Facilities Planning and Management, Harlan Smith from International 
Education & Programs, Chancellor Richard Telfer, alumni, and community business leaders.  
The group generated numerous ideas for action that are presented in appendix in summary 
comments. 
 
Four faculty members attended the AACSB Sustainability Conference in the spring of 2008.  
These faculty then became an initiating and supporting group for a campus-wide speaker event.  
On April 22, 2009, the college supported an Earth Day kick-off presentation by Sonya 
Newenhouse, president of Madison Environmental Group and Community Car.  Then on May 6, 
2009, Tim Carey, director of Sustainability and Technology at PepsiCo – Chicago (whom 
Sharon Roy met at a professional development workshop), spent the day on campus interacting 
with faculty and classes and then presenting to a campus-wide group on PepsiCo’s “Performance 
with a Purpose” activities related to social and environmental responsibility.  Both of these 
activities involved the entire campus. 
 
Two faculty will be presenting sessions during the summer of 2009 at the AACSB Sustainability 
Conference during the PRME (Principles for Responsible Management Education) affinity group 
meeting.  They are Linda Reid and Jeff Vanevenhoven.  It should be noted that the College of 
Business & Economics has made a formal commitment to the PRME Initiative for academic 
institutions.  This Compact was co-sponsored by the United Nations and AACSB.   
 

2.  Continue the development of the Corporate Governance Emphasis 

Curt Weber proposed and the Undergraduate Curriculum Committee adopted a proposal to 
change an existing course, FNBSLW 455, changing it from Administrative Law and Governance 
to Corporate Governance and Administrative Law.  The revised course will examine how 
modern corporations are governed and to whom they are responsible.  The course explores 
business, financial, political, ethical, and legal issues affecting systems by which corporations are 
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directed and controlled.  Other topics addressed will encompass the role of regulatory authorities, 
models of corporate governance, corruption, corporate culture, sustainability, and social 
responsibility.   

3.  Have departments report on responses to the internship evaluation studies provided by the 
    two Swanson studies.  Initial report for fall faculty retreat. Follow-up report in department   
   annual reports. 
 
Findings of the internship evaluation studies were distributed and discussed at a fall faculty 
meeting in 2007.  The most notable response to this action was a change in the Department of 
Marketing’s curriculum for the internship.  Previous to this academic year, the Marketing 
Department’s internship was an elective course, graded as satisfactory/no credit, and though its 
credits did count towards 120-credit requirements for the BBA, the credits did not count as one 
of the 18-credit elective requirements for the major.  The Department of Marketing changed the 
curriculum to make the internship a graded course that fulfilled up to 3 credits of the 18-credit 
elective requirements for the major.  The Department also designated various sub-groups of 
internship-related experiences including a general internship, an internship emphasizing direct 
and interactive experiences, entrepreneurial experiences, integrated marketing communications 
activities, and sales experience, each with a different post-script course designation. 
 
It should also be noted that the Department of Accounting has a long-standing and very 
successful internship program.  Results of surveys of employers indicated that intern recruiters 
found our students to be very well-prepared.  They also noted that the program, as administered 
by Bill Tatman, was of superior quality. 
 
Additional activities related to programs and learning: 
 
A major accomplishment regarding the programs and learning objective this year was 
completion of a site visit and affirmation of maintenance of accreditation for a five-year term by 
AACSB (Association for the Advancement of Collegiate Schools of Business).  The process of 
reaffirmation of accreditation involved preparing numerous documents demonstrating the basic 
principles of strategic management processes, participant standards (both for students and 
faculty), and assurance of learning (assessment).   
 
The AACSB Visiting Team specifically noted “a strong commitment to high quality teaching” in 
their report as well as “an MBA program that has gained repeated external recognition for its 
innovative use of on-line courses along with face-to-face.”  Further they emphasized “strong 
student groups that have achieved top national honors in their respective organizations.”  The 
team praised the college and its use of technology in meeting educational objectives, referring to 
our use of the latest technology as “impressive.”  They added, “The new, technology-advanced 
building that will come on line in summer 2009 will further enhance this strength of the 
College.”  In meetings with students, the team learned that “ . . . the use of technology has 
provided additional educational improvement to graduate students by allowing them to choose a 
mix of online and face-to-face instruction.” 
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The online MBA program continues to earn national recognition, being identified by 
GedEducated.com as a “Best Buy,” by Corporate Report Wisconsin as the “best in online 
education,” and by European CEO for its “Excellence in Online Education 2009.”   
 
Detailed information on assurance of learning results at both the graduate and undergraduate 
levels is included in the appendices to this report.  For the BBA, students continue to perform 
well on specific skills.  For communication skills measured in the Business Communications 
class, the faculty agreed to add rigor to the measurement of oral and written communications 
because almost all students were performing in the “very good” and “good enough” categories.  
The results of the increased rigor is a decline in scores, but the faculty feel that the increased 
standards are appropriate and in a spirit of continuous improvement.  In the 2009-2010 academic 
year, the Department of Information Technology and Business Education will pilot their 
technology assessments for the ITBE 280 Introduction to Information Systems core course.  At 
the MBA level, Christine Kutz, the college MBA staff advisor, met with each faculty member 
administering assurance of learning activities.  She shared assignments and rubrics, 
demonstrating best practices in the college.  This process was especially helpful to new faculty 
members in the college.  For the MPA, the first-time pass rates for the CPA declined this year.  
Faculty in accounting are exploring advising practices and the differences between the double-
major and MPA students and their performance overall.  The Accounting Department has been 
actively involved in a strategic planning process that will help to address some of these issues. 
 
The College is moving forward in updating curriculum by moving the General Business 
Entrepreneurship and International Business emphases into stand-alone majors.  The process is 
extensive and requires Board of Regents approval.  Discussions are occurring at the state level at 
this point with the hope that the majors will be official sometime during the next fiscal year. 
 
Research and Professional Development: 
 
3.  Continue the intra-college grants program encouraging grants for projects involving  
     sustainability/green business practices and corporate governance issues. 
 
In April, a call went out for grants related to sustainability and corporate governance.  The 
college funded summer 2009 research grants for these faculty and topics: 
 

Ø K. Praveen Parboteeah (Department of Management):  The Propensity to Support 
Sustainability Initiatives.  Measurement and Impact of Ethical Climates 

 
Ø Linda Yu (Department of Finance & Business Law):  Does Firm-Level Corporate 

Governance Really Matter: A Study of American Depositary Receipts 
 

Ø Sameer Prasad (Department of Management):  Sustaining Micro-Enterprise Supply 
Chains Through Environmental Uncertainty 
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4.  Engage a speaker at the fall faculty retreat to address the subject of sustainable business. 
 
On August 27, 2008, college faculty met for a day-long kick-off gathering.  The featured 
morning event was a panel of regional business leaders who discussed their companies’ 
approaches to sustainability and then entertained questions from faculty.  The presenters were 
representatives from Miller Brewing, Johnson Controls, and J.P. Cullen & Sons.   
 
Other activities supporting research and professional development: 
 
The College supported two ultra-research grants.  The recipients were: 
Debra Malewicki:  Critical Incidents in Opportunity Recognition and Entrepreneurial 
Commitment 

Ø Helena Addae: Absence Culture: Convergent and Divergent Validities of an Instrument 

Based on research productivity, the College also provided incentives to 25 different faculty in the 
total amount of $65,000. 
 
Funding for faculty and staff development is among our college’s top priorities.  To retain high 
quality researchers, we must give them support and opportunities for professional development 
and networking.  In addition to the support already identified through grant opportunities, the 
College funded $27,000 in travel to AACSB Conferences and Seminars, $22,000 in professional 
development travel (a reduction of $8,000 from last year given state travel budget constraints), 
and $79,000 in travel for presentations at academic conferences (not including professional 
development travel).  Of the total spent on presentation travel, $73,000 was for international 
presentations.  New faculty hires also receive summer research grants for the three years 
following the completion of their first contract year.  These grants are essential to our recruiting 
efforts in a highly competitive market for business Ph.D.s.   
 
The AACSB Visiting Team suggested that the College tighten its definition and increase its rigor 
for hiring “professionally qualified (PQ)” faculty.  These faculty are typically what the 
University would label as “academic staff.”  Most have Master’s Degrees with business 
management experience.  The AACSB team wanted more detailed vitae documenting our hiring 
requirements for these faculty as well as better information on how they maintain their 
professional qualifications.  This suggestion emphasized the need for continued professional 
development funding for our PQ faculty, despite the fact that they may not be presenting 
academic papers.  Their need to maintain contact with their professional and academic peers is 
important to our students’ classroom experience and to our reaccreditation.   
 
The AACSB team found our “academically qualified (AQ)” faculty ratios to be adequate.  These 
faculty most often have terminal degrees and are publishing in academic research journals.  The 
Department of Accounting was slightly short of expected standards, but other departments met or 
exceeded AACSB expectations.  The team noted a “genuine desire to improve the scholarly 
profile of the College.” 
 
Tables regarding research output for faculty are available following AACSB format in the 
appendix. 
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Diversity and Global Perspectives 
 
5.  Implement and evaluate the Summer Business Institute and Supplemental Instruction  
     programs for effectiveness and possible expansion.   
 
Identify and contact possible sponsors for the Summer Business Institute. 
 
The Summer Business Institute (SBI) for 2008 served 17 students of color who were accepted 
for admission to UWW and who had expressed interest in business majors.  We limited 
admission to students whose high school grade point averages ranged from 2.5 and 2.99 in order 
not to compete with the King Chavez Scholars program that targets students with grade point 
averages of 3.0 and above.  We also noted that the mid-range students were in need of 
development activities and advising support.  Freda Briscoe actively recruited the students from 
regional high schools.   
 
A key goal in piloting the Summer Business Institute program was to improve access to and 
retention in the College of Business & Economics for students of color.  The Equity Scorecard 
Project notes that from 1999 to 2001, minority students entered the college of their choice at a 
rate of 57.1%.  The College of Business & Economics intended to use the Summer Business 
Institute as one means of connecting students to business faculty and staff and to advising and 
peer mentors more concretely before they came to campus for their freshman year.  COBE was 
able to secure financial support from Right Management/Manpower for The SBI session in 2008, 
and George Hermann agreed to continue to lend financial support to SBI for 2009.   
The June 15-20, 2008, program consisted of academic sessions on mathematics and 
communication as well as introductions to university life and business majors.  Freda Briscoe 
and Han Ngo shepherded the students all week along with a group of peer mentors.  Students 
attended sessions on study skills and time management.  One day was spent at Right 
Management learning about business careers and how to prepare for those careers.  Students also 
registered for classes and attended a Plan-It-Purple session.  SBI students were encouraged to 
enroll in one of the business learning communities (Everybody’s Business) for fall, and several 
students did enroll in those communities, thereby maintaining contact with business faculty 
through their first semester at UWW.   
 
At the end of the fall semester, SBI students’ average grade point was 2.51.  All Minority 
Business Program students earned an average GPA of 2.30.  For spring semester 2009, the SBI 
students’ GPA’s once again exceeded the average for the MBP.  The SBI students’ average was 
2.38 with the all MBP group’s average at 2.21.  By themselves, these results are positive, but 
students’ anecdotal comments on their experiences in SBI underscored the success of the 
program.  These student comments are available in the appendix to this report. 
 
The second initiative supported by the College this year was Supplemental Instruction (SI) in 
accounting and economics classes.  Freda Briscoe (MBP) and John Smith (ITBE) attended a 
workshop at Northern Illinois University to learn about ideas to implement an SI program in 
COBE.  The purposes of SI are threefold:  (1) to reduce rates of attrition within targeted 
historically difficult courses; (2) to improve student grades in these courses; and (3) to increase 
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the graduation rates of students.  In COBE, the hope was that students of color could be 
encouraged to enroll in these SI sections. 
 
An SI student leader was assigned to identified sections of Accounting 244 and Economics 201.  
These leaders were juniors or seniors with overall grade point averages of 3.0 or above.  
Professors of the targeted courses attested to the competency of the student leaders in the subject 
areas.  The leaders attended all class meetings, did the homework, and completed other 
assignments and readings.  Each week, they conducted between three and five 40-minute study 
sessions outside of the regular class periods.  Students of color were encouraged (not required) to 
enroll in the designated SI sections of the courses.  Though the majority of students in sections 
were not students of color, the results for the SI groups were positive.  For Economics 201, SI 
section students earned average GPA’s 1.24 points above the average grades for non-SI sections.  
In Accounting 244, the GPA difference was 0.04 between the sections.  In spring 2009, the 
program expanded from two to four SI student leaders.   The fall results, though positive, did not 
include significant numbers of students of color.  Recruitment efforts are ongoing for those 
targeted students.  In spring semester, the SI program expanded to include sections of 
Accounting 249 and Economics 202.  At the writing of this report, GPA differences for spring 
were not available. 
 
6.  Develop and pilot an assessment instrument for evaluating the relative effectiveness of the 
college’s international study programs. 
 
The development process for this instrument consumed more time than was initially expected.  
Choton Basu and Kevin Spears from the Office of International Education and Programs 
provided examples of surveys that had been used on other campuses.  They identified surveys 
used at the University of Minnesota, Oregon State University, St. Mary’s/Notre Dame, the 
University of North Florida, and Kansas State University.  This collection of surveys needs to be 
reviewed by the College International Education Committee before the new survey is completed.  
Existing surveys that we located did not address some of the topics that we felt we wanted to 
cover.  The existing surveys include demographic information on participations and perceptual 
questions concerning pre-departure preparation and the impact of the experience.  They also 
survey students as to their intentions for studying abroad.  In our committee conversations, we 
were also interested in the more day-to-day evaluations of housing and quality of instruction.  
We intend to pilot a survey instrument in the next academic year.   
 
7.  Sponsor an International Student Lunch to solicit feedback from incoming students and 
identify a faculty/staff member for his/her support of these students. 
 
On March 18, 2009, the College invited all international students at UWW as well as all students 
who had studied abroad and all students who were enrolled in the international business 
emphasis for the General Business major to a lunch/networking event in Old Main Ballroom.  
Also invited were CoBE faculty exchange coordinators, the staff of the Office of International 
Education & Programs, travel study faculty leaders, and college administrators.  Though almost 
50 students responded that they would attend the lunch, many fewer actually appeared.  Despite 
a disappointing attendance, Jeff Vanevenhoven and Linda Reid showed a photograph slide-show 
of study abroad experiences of our students and invited those in attendance to share their stories, 
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ask questions, and network at their tables.  The College International Committee will re-evaluate 
the efficacy of this format for a networking and feedback event.  Perhaps there are better ways to 
share information and experiences among the students. 
 
The College International Education Committee solicited nominations for faculty who had 
supported international education via an email solicitation of all UWW students who had studied 
abroad, either through exchange or travel study.  The Committee received only one nomination.  
Given the lack of response, we will have to re-think solicitations and perhaps use a more formal, 
intrusive nomination process. 
 
This goal was intended to engage COBE students and to increase interest in international study 
opportunities.  The challenge is larger than we would have anticipated, and we need to determine 
other ways to increase student involvement. 
 
Other activities supporting diversity and global perspectives: 
 
As has already been mentioned, the College has begun the process of moving to a stand-alone 
International Business major to be housed within the Department of Finance & Business Law.  
The expectation is that this major will be finished with the state approvals by sometime in the 
next academic year.   
 
One of the more exciting initiatives concerning the relationship of COBE to international 
education will occur this summer when the college moves to Hyland Hall.  The Office of 
International Education & Programs will be moving into Hyland Hall next to the Deloitte Café.  
This location will facilitate interaction between the faculty and students in the college as well as 
make the international office more visible to the campus as a whole. 
 
Other Equity Scorecard-related actions focused on faculty and student recruitment.  The College 
has worked to attract new tenure-track faculty to fill openings in a very tight market.  Two of the 
four new tenure-track faculty entering the college are of Asian heritage, contributing to the 
diversity of the faculty.  The Department of Economics has hired one tenure-track faculty 
member and one academic staff member who are female, helping to balance a heavily male 
demographic within the department. 
 
Two ITBE Departmental academic staff members, Sara Deschner and Denise Schulz generated a 
curriculum for the first-time CyberGirlz Camp in the summer of 2008.  The day camp gave area 
middle school girls the opportunity to explore information technology activities and careers.  
Females are underrepresented in the IT field and as ITI majors in the College. Thirty-eight girls 
participated in the 2008 camp (July 28 - August 1), and it proved highly successful in the short 
term.  In a survey conducted shortly after its conclusion, 97% of campers and 100% of parents 
indicated they would recommend the camp to their friends; 86% of parents would like to see an 
advanced camp next year; and 97% of campers indicated that they “would” or “might” sign up 
for an advanced camp if one were made available Our hope is that this camp will plant a seed 
that will engage girls in this technical career field.  Northwestern Mutual Financial Network has 
made a commitment to fund the camp for this year with the expectation of their supporting other 
IT student activities in the future. 
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Regional Resource for Businesses, Not-for-Profits and Communities 
 
8.  Continue the college program offering competitive research grants aimed at projects with 
regional businesses. 
 
The College funded one summer research grant involving regional business interests.  It was: 
 

Ø Rashiqa Kamal (Department of Finance & Business Law):  Director Stock Ownership 
Plans and Firms’ Acquisition Activity 

 
9.  Identify/develop possible “events” for sharing applied research and outreach activities to 
external constituencies. 
 
The Wisconsin Innovation Service Center (WISC) and the Small Business Development Center 
(SBDC) made presentations concerning their business outreach programs to many different 
groups and at various events.  A partial list includes: 

Ø Whitewater Economic Development Authority  
Ø Walworth County Economic Development Alliance 
Ø Retail Small Business Council of Forward Janesville 
Ø Wisconsin Agribusiness Council  
Ø Numerous commercial lenders 
Ø Wisconsin Entrepreneurs Network  
Ø Evansville Economic Development Consortium 
Ø Green County Inventors and Entrepreneurship Group 
Ø Duluth-Superior Inventors & Entrepreneurs club 
Ø Milton Area Chamber of Commerce 

 
The Center once again developed the popular Ideas to Profits Conference that featured two 
successful entrepreneurs, Al Lautenslager and Mickey Judkins, as speakers.  The conference was 
held in Appleton to better connect with businesses in the northeastern sector of the state.  Special 
emphasis was placed on encouraging attendance of Hmong, Native American, African 
American, and Hispanic groups. 
 
The Center also opened a satellite SBDC office in downtown Janesville to provide services to 
businesses affected by the closing of the General Motors production plant.  Additional services 
are also available in a Beloit office location on Wednesdays.   
 
Numerous centers from COBE had tables at the Walworth County Visitors’ Bureau event on 
campus in April.  The Fiscal and Economic Research Center (FERC), WiCITS (Wisconsin 
Center for Information Technology Services), and WISC all had promotional tables at this event 
for the business community.   
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The Department of Economics held speaker events throughout the academic year providing 
information and analysis regarding the recession.  Faculty panels, question-answer sessions, and 
speakers all provided useful information that showcased the research capabilities available 
through the department and FERC.   
 
Other activities supporting the college as being a regional resource for businesses, not-for-profits 
and communities: 
 
The outreach centers have provided many diverse services to organizations within the 
community.  Once again, identified by center, a partial list of activities would include: 
 
Fiscal and Economic Research Center 

Ø Research on housing in Whitewater for students and other residents 
Ø An analysis of the economic impact of the Wisconsin Entrepreneurs Network 
Ø A study of the economic impact of UWW on local and state economies 
Ø A report on techniques for snow and ice control in Wisconsin 
Ø A study of the economic impact of Eagle Lake on the Town of Cover 
Ø Modeling the foreclosure activity throughout the State of Wisconsin 

 
Wisconsin Center for Information Technology 
 
The Wisconsin Center for Information Technology Services was envisioned as a self-sustaining, 
revenue generating center, delivering Information Technology services to regional small 
business and non-profits.  Drs. Ambrose and Chenoweth began planning the center in March 
2008. 
 
Since Spring 2008, the Center has earned 20 contracts to create websites for external clients, 
completed 9 of those 20 contracts and continues to work on the remaining 11. The outreach of 
the center extends from Monroe to Madison to Menomonee Falls to Milwaukee and south.   
They also have one contract from a client in Michigan.  The first client was a small-business 
owner in Whitewater that sells spinning wheels worldwide.  The site included an online catalog, 
product manuals and online sales.  Other early clients were a cheese shop and tavern in Monroe, 
a bilingual newspaper in Madison, a camp in Elkhorn, a packaging plant in Palmyra and a senior 
center in Milton.   
 
We have also completed numerous sites for internal UWW clients including the Small Business 
Development Center, the Wisconsin Innovation Services Center, the College of Business and 
Economics (COBE) Sustainability site, the COBE Summer Business Institute, the COBE 
Supplemental Instruction site, the Information Technology Infrastructure major site, and the 
Management Computer Systems major site and several travel study program sites. 
 
The center is now signing new client contracts at a pace of about two each month.  Current 
signed contracts total over $32,000.  During 2008-2009, the center has employed 9 UW-
Whitewater students giving them real-world experience completed projects and working with 
clients. Five of those students have been MCS students, 2 ITI and 2 Graphic Design.   
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Global Business Resource Center 
 
In 2008-2009 the GBRC has successfully completed and closed-out the last Business 
International Education (BIE) Title VIB grant from the Department of Education. During this 
last year the Center has also completed various grant and non-grant activities.  
 
The Center has consulted with 20 businesses in the last year. During 2008-2009 the GBRC 
completed an international commercial laundry project that resulted in an agreement and market 
expansion for the company. The Center also completed research projects for clients including 
global collaboration, enterprise 2.0, and born global companies. Ongoing research and 
collaboration work include topics such as global commodity markets, global cold chains, 
microfinance opportunities, social media, social entrepreneurs, air cleaning using photo catalysis 
and global student education platforms. The center has continued funding the Journal of 
Information Privacy and Security (JIPS) as an official publication of the College of Business and 
Economics at UW-Whitewater. 
 
 
Professional and Personal Integrity for Faculty, Staff, and Students 
 
10.  Engage a speaker at the fall faculty retreat to address the subject of sustainable business. 
 
On August 27, 2008, college faculty met for a day-long kick-off gathering.  The featured 
morning event was a panel of regional business leaders who discussed their companies’ 
approaches to sustainability and then entertained questions from faculty.  The presenters were 
representatives from Miller Brewing, Johnson Controls, and J.P. Cullen & Sons.   
 
11.  Sponsor a student/faculty/staff speaker event with a focus on ethics/corporate governance. 
 
In addition to the sustainability speakers referenced in the Programs and Learning goal area, the 
Business Ethics organization held a Business Ethics Week beginning on April 13, 2009.  The 
speaker events had student and faculty/staff attendance, and the topics were as follows: 
 

Ø Kelly Fitzsimmons, CEO of Comic Wonder: The Importance of Personal Integrity, April 
13th. 

Ø Rich Meeusen, CEO and President of Badger Meter: Business Ethics at Badger Meter, 
April 15th 

Ø John Fons, lawyer and chair of the American Bar Association's Subcommittee on 
Compliance Training and Communications: How Business Earned Regulation, April 16th. 

 
Additionally, in Corporate Governance classes, F. J. (Jack) Buri, Corporate Secretary and Assistant 
General Counsel for Alliant Energy Corporation spoke in March. 
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Conclusion: 
 
The College of Business & Economics has supported the University Strategic Plan goals in 
actions and in planning.  Programs and Learning accomplishments moved towards integrating 
the core curriculum around a sustainability focus and giving students internship opportunities 
both on- and off-campus.  New majors in entrepreneurship and international business are moving 
through curricular channels.  In the Research and Professional Development goal area, faculty 
continue to propose and complete research projects on corporate governance and to apply for 
grants in sustainability/green business areas.  Faculty and students attended speaker presentations 
on sustainable business, highlighting the importance of this topic for the College.  In Diversity 
goals, the College initiated two new programs aimed at recruiting and retaining students of color: 
the Summer Business Institute for incoming freshmen and Supplemental Instruction in gateway 
courses in the lower division core.  The College is promoting and will assess its international 
study programs.   
 
In the Regional Engagement goal category, the College does a plethora of activities both through 
student and faculty activities.  The many centers such as the Fiscal and Economic Research 
Center, the Wisconsin Center for Information Technology, tax clinics, the Global Business 
Resource Center, the Small Business Development Center, and the Wisconsin Innovation 
Service Center all serve the community surrounding UW-Whitewater.  The Professional and 
Personal Integrity goals correspond to the sustainable focus identified in programs and learning, 
creating a cohesive approach to research, teaching, and service. 
 
 


